
Research Paper
Value Duality in Rap Consumption through the Lens of 
Cognitive Dissonance Theory: A Case Study of Religious 

Students
Abbas Ghanbari ,Mohammadreza Gharghani

1 Associate Professor of Communication Sciences at the University of Tehran
Ghanbari.abbas@ut.ac.ir
2 Master's Student in the Department of Communication Sciences at the University of Tehran
(Corresponding Author) Mr.gharghani@ut.ac.ir



454Society Culture Media/Volume 14, Issue 57, Winter 2026



Society Culture Media/Volume 14, Issue 57, Winter 2026455



456Society Culture Media/Volume 14, Issue 57, Winter 2026



Society Culture Media/Volume 14, Issue 57, Winter 2026457



458Society Culture Media/Volume 14, Issue 57, Winter 2026



Society Culture Media/Volume 14, Issue 57, Winter 2026459



460Society Culture Media/Volume 14, Issue 57, Winter 2026



Society Culture Media/Volume 14, Issue 57, Winter 2026461



Ghanbari.abbas@ut.ac.ir

Mr.gharghani@ut.ac.ir



   
 

 



   
 

 



   
 

 





1 Keryl L. Keyes
2 Mark Costello
3 David Foster Wallace
44 Charis E. Kubrin
5 Andy Bennett
6 Becky Blanchard
7 William Eric Perkins



   
 

 

 
1 Theresa A. Martinez 



   
 

 

 
1 Joel Cooper 
2 Leon Festinger 



   
 

 



   
 

 



   
 

 

 
1 Ronald L. Jackson 
2 Amanda Bolderston 
3 Cathryne Palmer 
4 Intensive 



   
 

 



   
 

 



   
 

 



   
 

 



   
 

 



   
 

 



   
 

 










