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Abstract

This study intends to determine the main dimensions of the total perceived value in
users of local social network systems fostering tendency to be in favor of specific
social network service. The applied model in this study is based on utilitarian,
hedonic, monetary aspects. Data were collected from 165 SNS users in IRAN. In this
study, the data has been analyzed using partial least squares structural equation
modeling. According to the results, all hypothesis drawing relationship between
antecedents and second order construct of perceived value are approved with
hedonic or emotion-oriented facets of perceived value reflecting the most the
development of perceived value when it comes to social network media, while ease of
use facet dimension of utilitarian aspect making the least significant contribution in
determining total perceived value. Besides, the salient facet of the aesthetic
experience has been investigated in current study and it has proven as a reflective
dimension of total perceived value.
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Introduction

Social media use has grown remarkably in recent years, particularly in Iran, where
users are considered active and enthusiastic adopters of such platforms. Despite the
expansion of international platforms, domestically developed applications continue
to face serious challenges competing with foreign counterparts. This matters because
social media holds enormous potential to influence social and political realities, as
such platforms encourage users to share information extensively, and this disclosure
can trigger widespread shifts in beliefs and behaviors.

Accordingly, bodies responsible for communications and information technology
emphasize the necessity of using domestic messaging platforms, since preserving the
competitive advantage of domestic social media over foreign alternatives is a
strategic priority for the country's sustainable development. Despite this importance,
users' willingness to consistently use domestic platforms faces challenges, and these
platforms have not yet secured a stable market share. Accordingly, the present study
focuses on uncovering the factors determining intention to use domestic social
media platforms.

According to prior studies, perceived value is recognized as one of the influential
elements in the adoption of social media applications, yet its nature remains unclear
due to its complexity and multifaceted identity. Some studies treat it as a composite
factor while others regard it as multidimensional; some scholars argue its
dimensions should be explained based on research context. Although studies on
perceived value's effect on purchase intention in marketing or adoption of new
technologies are abundant, few studies have examined its role in fostering intention
to use domestic social media.

Much prior research has viewed perceived value either as a composite construct or
as a variable influenced by external factors, but recent findings suggest it is
multidimensional and better conceptualized as a second-order construct. In this
study, perceived value is defined as a second-order reflective construct reflected by
dimensions including information quality, mental rules, aesthetic experience,
perceived benefit, ease of use, perceived joy, social value, and system quality; change
in any of these dimensions indicates a change in perceived value, and collectively
they shape users' overall picture of the value of using domestic social media.

The theoretical foundation rests on the value-based approach, originating from
consumer behavior research, which treats perceived value as a trade-off between
"what is received” and "what is given." The four main facets examined are: the

utilitarian facet (functionality and ease of use), the hedonic facet (feeling enjoyment
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from use), the functional facet (managing usage costs), and the social facet (self-
evaluation from group belonging). The aesthetic experience facet, highlighted in
recent literature, is also examined. Accordingly, nine hypotheses were formulated:
eight addressing the relationship between perceived value and its eight dimensions,
and the ninth addressing the positive effect of perceived value on intention to use
social media.

Methodology

Users of domestic social media in Iran were examined through an online
questionnaire. The platforms studied included Rubika, Soroush, Eitaa, and Bale,
selected for their local nature, domestic ownership, and content policies.
Convenience sampling, common in information technology research for its
practicality, was used. A pilot test with fifteen volunteers preceded the main survey.
In total, one hundred seventy-five responses were collected; after removing
incomplete responses, one hundred sixty-five questionnaires were retained for
analysis, a sample size deemed sufficient per the ten-times rule of thumb.

During data screening, skewness and kurtosis values fell within acceptable ranges,
and outliers were removed using Mahalanobis distance. Multicollinearity was
examined via variance inflation factor values and ruled out. Among respondents,
seventy-five were male and eighty-eight female, mostly in their thirties and holding a
master's degree.

The measurement instrument was adapted from validated scales in prior
information systems and social networking research, localized for this context. The
survey comprised three sections: demographics, intention to use, and perceived
value (composed of four core facets), all measured on a five-point Likert scale.

Data were analyzed using partial least squares structural equation modeling via
SmartPLS, in two stages: measurement model assessment (reliability via Cronbach's
alpha and composite reliability; convergent validity via average variance extracted
and factor loadings; discriminant validity via the heterotrait-monotrait ratio and
Fornell-Larcker criterion) and structural model validation via bootstrapping to
examine path coefficients, coefficient of determination, effect size, and predictive
relevance. During measurement model refinement, four items out of an initial forty-
four were removed due to low loadings or conceptual overlap (one item from
perceived joy, three from mental rules due to high correlation with social value),
improving convergent and discriminant validity; forty items remained for the final

model. Common method variance was assessed via Harman's single-factor test and
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variance inflation factor, with the largest factor variance at only about nineteen

percent, indicating no substantial bias.

Results

Composite reliability for all constructs exceeded the seven-tenths threshold, and
average variance extracted values exceeded one-half, confirming adequate reliability
and convergent validity. Discriminant validity was supported via the Fornell-Larcker
criterion and cross-loadings; although the heterotrait-monotrait ratio slightly
exceeded conventional thresholds in two cases, overall discriminant validity was
accepted given confirmation from complementary criteria.

All nine hypotheses were supported, with t-values exceeding the significance
threshold at the five-percent error level. The relationship between perceived value
and perceived benefit showed the strongest path coefficient, contributing most to
total perceived value, followed by social value and perceived joy. In contrast,
perceived ease of use had the weakest path coefficient and smallest contribution,
while system quality contributed less than information quality.

The coefficient of determination for intention to use was approximately thirty-one
percent, in the moderate range, indicating that a considerable, though not
exhaustive, portion of variance in usage intention is explained by perceived value
dimensions. Perceived benefit and social value had the highest coefficients of
determination, while ease of use and system quality had the lowest. Effect size and
predictive relevance analysis (via blindfolding) showed most paths carried
considerable effect sizes and predictive power, particularly for perceived benefit and
social value, while system quality and ease of use showed the lowest values. The
aesthetic experience facet was confirmed as a reflective dimension of perceived value
with moderate effect size and predictive power, indicating a meaningful contribution

from this relatively novel dimension.

Discussion and Conclusion

The findings indicate that perceived value in the domestic social media context is a
multidimensional, second-order construct in which hedonic and social facets play a
more prominent role than purely utilitarian facets. This aligns with prior research
suggesting that, unlike purely functional technologies, emotional and enjoyment-
driven dimensions carry greater weight in social networking than mere ease of use;

the limited contribution of ease of use may reflect users' broad familiarity with social
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media interfaces, making usability less of a differentiator, while enjoyable experience
and social belonging play more decisive roles in value judgments.

Among functional dimensions, information quality made a significant contribution
while system quality contributed more weakly, underscoring the importance of
prioritizing credible, valuable content over merely enhancing technical features. A
notable contribution of this study is confirming aesthetic experience as an effective,
relatively novel dimension explaining total perceived value. Visual and aesthetic
interface elements, by triggering positive cognitive and affective responses, can
enhance users' exploration and engagement, contributing to more favorable
valuation. Data visualization elements—such as word clouds, network diagrams, and
heat maps—can likewise convey implicit meaning and evoke pleasant affective states
that strengthen users' intention to remain on the platform.

The moderate coefficient of determination for intention to use suggests that, while
perceived value dimensions contribute meaningfully, other factors not included in
the model—such as user trust, media policies, support service quality, and cultural-
social conditions—may also play a role; future research should incorporate these
variables to enhance explanatory power. Given that all hypotheses were supported
with relatively strong path coefficients, the proposed model can serve as a practical
foundation for media policymakers designing and improving domestic social media
platforms, particularly by emphasizing emotional, social, and aesthetic dimensions

of user experience alongside sustained attention to information quality.
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Latent Variables Mean Std Skewness Kurtosis
Information quality -0.00017 1.003104 -0.31303 0.116328
Intention to use Media 0.000061 1.002993 0.030698 -0.3835
Mental rules -0.00003 1.003031 -0.15355 -0.75085
Perceived aesthetic experience 0.000018 1.003077 -0.17742 -0.46996
Perceived benefit 0.000109 1.003081 -0.30955 0.294858
Perceived easee of use -0.000152 1.002981 -0.4391 -0.46415
Perceived joy -0.000097 1.002963 -0.17462 -0.12243
Perceived value -0.000012 1.00305 0.18539 0.117589
Social value 0.000048 1.002957 0.158531 -0.49179
System quality -0.000061 1.003006 0.118077 -0.95844
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Construct Before Delete (44) After Delete (40) Deleted Items

Perceived joy 7 6 Q19

Aesthetic experience
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Construct Before Delete (44) After Delete (40) Deleted Items
Information quality 4 4 -
Mental rules 9 7 Q51, Q49
social value 4 3 Q53
Intention to use 4 4
Total 44 40 4
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Indicators Scale CR AVE

Information quality Reflective 0.874 0.776
Intention to use Media Reflective 0911 0.72
Mental rules Reflective 0.874 0.7

Perceived aesthetic experience Reflective 0.844 0.576

Perceived benefit Reflective 0.843 0.642

Perceived ease of use Reflective 0.917 0.787
Perceived joy Reflective 0.863 0.56

Social value Reflective 0.866 0.52

System quality Reflective 0.886 0.796
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Information quality
Intention to use Media O'; ?
Mental rules 040 1 031
1 8
Perceived aesthetic 041 | 031 | 0.27
experience 5 3 5
Perceived benefit 0'270 0.55 0'962 04
. 0.15 | 047 | 0.16 0.29
Perceived easy to use 4 3 5 0.18 9
. . 0.50 | 0.68 027 | 0.74 | 0.42
Perceived joy . 7 0.34 4 9 3
. 0.70 | 0.63 | 0.77 | 0.67 0.51 | 0.83
Perceived value ) P 6 6 0.96 3 1
Social value 035 | 031 | 094 | 041 | 0.71 | 0.15 | 0.34 | 0.85
octat vaiu 1 7 8 2 4 5 1 6
System qualit 0.29 o1 020 | 0.21 | 031 | 0.05 | 0.27 | 0.44 | 0.29
Y quality 4 : 3 4 3 5 1 8 3
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(N=150) ypuns 3 (g2l 5o) -1+ 3

Std t-

Hypothesis Relationship Beta Error | value p-value Result

HI Perceived value -> 0.0A | 0076 | 7.613 | 000 | Significant
Information quality

H2 Perceived value -> Intention | no | 069 | 809 000 | Significant

to use Media

H3 Perceived ﬁg: -> Mental 0.695 | 0049 | 14058 | 0.00 | Significant

H4 Perceived value -> Perceived | 535 | 77 | 69 0.00 | Significant
aesthetic experience

HS Perceived value -> Perceived 0.81 0.024 | 33.393 0.00 Significant
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Hypothesis Relationship Beta E?':'((i)r Vatl-ue p-value Result

benefit

H6 Perceived value -> Perceived | 4o | 0086 | 475 0.00 Significant

easy to use

H7 Perceived Va;‘(l)ey ->Perceived | 715 | 005 | 14213 | 000 | Significant

HS P emlved:;%‘s -> Social 0763 | 0.047 | 16338 | 000 | Significant

HY Perceived value -> System 033 | 0076 | 4336 0.00 Significant
quality
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Construct Coefficient of determination R?
Information quality 0.337
Intention to use Media 0.314
Mental rules 0.483
Perceived aesthetic experience 0.284
Perceived benefit 0.656
Perceived easy to use 0.166
Perceived joy 0.507
Social value 0.582
System quality 0.109
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(Mental Rules) owd sl 0.28 (Medium) lawgo
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Cross-Loadings —\ Jgu=
Perceived Perceive System Socia Intentio
Ite Perceive Aesthetic Perceive ystel Informatio Menta
m dJoy Experienc d Benefit dEase of | Qualit n Quality ! 1Rules | ™ to Use
o Use y Value Media
Q15 0.758
Ql6 0.831
Q17 | 0.679
QI8 | 0.796
Q19 0.665
Q25 0.772
Q26 0.597
Q7 0.642
Q28 0.774
Q33 0.780
Q34 0.817
Q35 0.824
Q39 0.869
Q40 0.925
Q41 0.899
Q42 0.863
Q45 0.766
Q46 0.730
Q47 0.707
Q48 0.773
Q49 0.677
Q50 0.686
Q51 0.916
Q52 0.883
Q53 0.706
Q54 0.895
Q55 0.905
Q56 0.861
Q57 0.848
Q58 0.874
Q59 0.866
Q60 0.788
_T W’-‘I‘Jv
JRSTRUIR SRV
(Target Construct) Juats o }L..; £ (Interpretation) ye.ds
(Perceived Benefit) outs ST ol Curiie 1.857 (Large) S,
(Social Value) cloaz! 33, 1.500 (Large) S,
(Mental Rules) oo sls lxa 1.000 (Large) S, 5
(Perceived Joy) s STyl i) 1.041 (Large) S, 5
(Perceived Aesthetic Experience) bbby 4,2 0.786 (Large) &, 5
(Information Quality) Sledlol codS 0471 (Large) S, 5
(Intention to Use) soliiw! ouad 0.408 (Large) S5
(S Perceived Ease of Use) oolatw! ;o oais S0l &dggus 0.190 (Medium) lawgie
(System Quality) piamss oS’ 0.124 (Small) Szo5




