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Abstract

The aim of this study is to examine the role of sports media advertising in the impact
of brand equity dimensions (functional, social, emotional, innovation, and
relational) on purchase intention and continuance through customer shopping
delight in the context of fan culture. This research is descriptive-survey in terms of
method and applied in terms of its purpose. The statistical population consists of
customers of the Majid sports equipment brand in Tehran province, selected due to
the use of this brand by Premier League clubs. Using the accessible sampling method
and Cochran’s formula, 384 individuals were selected as the sample size. Data were
collected through a questionnaire and analyzed using structural equation modeling
in Amos software.The results showed that sports media advertising has a significant
impact on customers' perception of brand equity, increasing their purchase intention
and continuance. Furthermore, it was revealed that media and sports advertising not
only strengthen the relationship between the brand and sports fans but also
contribute to enhancing the position of sports brands by influencing customer
shopping delight. The findings suggest that sports brands, including Majid, can
improve their position in the competitive market by optimizing their use of digital
media and social networks, fostering more effective communication with their
audience.
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Introduction

In recent decades, the sports industry has evolved into one of the most influential
economic, cultural, and marketing sectors worldwide, where competitive advantage
increasingly depends on intangible assets rather than solely on product quality, price
competition, or distribution efficiency. Rapid globalization, technological
development, and the expansion of digital media platforms have transformed
traditional marketing approaches and shifted organizational focus toward brand-
oriented strategies. Within this environment, brand equity has emerged as a
fundamental concept in contemporary marketing theory, representing consumers’
perceptions, trust, emotional attachment, symbolic meanings, and experiential
associations formed through continuous interaction with a brand. Strong brand
equity not only enhances perceived value and customer satisfaction but also reduces
purchase uncertainty, strengthens loyalty formation, and encourages long-term
consumer engagement. In the sports context, these dynamics become significantly
more complex because sports consumption is deeply intertwined with identity,
social belonging, emotional expression, and fan culture. Sports fans often perceive
teams and associated brands as extensions of personal identity, transforming
purchasing behavior into symbolic participation rather than purely functional
consumption. Consequently, sports media advertising and digital communication
channels play a critical role in shaping brand perception by creating emotional
narratives, strengthening fan-brand relationships, and facilitating ongoing
interaction between organizations and consumers. Through repeated media
exposure, sponsorship visibility, and social media engagement, sports brands are
able to influence consumer attitudes, reinforce emotional attachment, and stimulate
behavioral responses that extend beyond immediate purchasing decisions.

Despite extensive research addressing brand equity and consumer behavior,
existing studies have primarily focused on direct relationships between brand
perception and purchase intention, while limited attention has been given to the
emotional mechanisms that transform brand value into sustained purchasing
continuity, particularly within developing sports markets. One important yet
underexplored mechanism is customer shopping delight, which goes beyond
traditional satisfaction by capturing heightened emotional reactions such as
excitement, pleasure, enjoyment, and psychological fulfillment experienced during
purchasing and consumption processes. In sports environments, where emotional
involvement and fan loyalty are exceptionally strong, shopping delight may function

as a key mediating factor linking brand equity dimensions to behavioral outcomes



323 Society Culture Media/Volume 14, Issue 57, Winter 2026

such as repeat purchase, feedback behavior, influential communication, and brand
commitment. This issue becomes especially relevant in the Iranian sports industry,
where Premier League football clubs face persistent financial challenges due to heavy
reliance on governmental or industrial funding sources, limiting their ability to
achieve financial independence and sustainable growth. Strategic collaboration with
domestic sports equipment manufacturers therefore represents an important
pathway for revenue diversification and brand development. The Majid sports
equipment brand, widely utilized by Iranian Premier League clubs, provides an
appropriate empirical context for examining how sports media advertising
strengthens brand equity and influences consumer behavior among fans.
Accordingly, the present study aims to investigate the impact of brand equity
dimensions—including functional value, social value, emotional value, innovation
value, and relationship-building value—on purchase intention and purchase
continuity through the mediating role of shopping delight and customer satisfaction.
By integrating brand equity theory, experiential marketing perspectives, and sports
consumer behavior frameworks, this research contributes to expanding sports
marketing literature while offering practical managerial insights for enhancing
competitive positioning, strengthening fan engagement, and improving financial

sustainability of domestic sports brands.

Methodology

The present research adopts a quantitative explanatory research design grounded in
empirical data collection and advanced statistical modeling techniques aimed at
examining causal relationships among research variables. The study is conducted
within a positivist research paradigm that emphasizes objective measurement,
hypothesis testing, empirical verification, and analytical rigor to ensure scientific
validity and reliability of findings. This approach allows researchers to systematically
evaluate relationships between brand equity dimensions, customer satisfaction,
shopping delight, and consumer behavioral outcomes within a structured analytical
framework. The statistical population consists of fans of Iranian Premier League
football clubs who possess prior experience purchasing sports merchandise
associated with the Majid brand. These individuals represent an appropriate target
group because sports fans typically demonstrate strong emotional involvement,
brand awareness, and consumption engagement related to sports products and team
affiliations.Given the dispersed geographical distribution and heterogeneous

characteristics of sports fans, a non-probability convenience sampling method was
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employed to access respondents who were actively involved in sports consumption
behavior. This sampling strategy enabled efficient data collection from participants
with relevant purchasing experience while ensuring sufficient sample diversity in
demographic and behavioral characteristics. Data were collected through a
structured questionnaire designed based on validated measurement scales adopted
from established marketing, brand management, and consumer behavior literature.
The survey instrument incorporated multiple constructs reflecting the
multidimensional nature of brand equity, including functional value, emotional
value, socialization value, innovation value, and relationship-building value. In
addition, the questionnaire measured key outcome variables such as customer
satisfaction, shopping delight, purchasing behavior, feedback behavior, influential
behavior, brand intention, and purchase continuity, thereby providing a
comprehensive assessment of consumer responses toward sports branding activities.

All questionnaire items were evaluated using a five-point Likert scale ranging
from strong disagreement to strong agreement to ensure response consistency and
facilitate quantitative comparison across constructs. Prior to administering the main
survey, a pilot study was conducted with a smaller group of respondents to evaluate
item clarity, wording accuracy, and overall questionnaire structure. Expert reviews
and pilot feedback were incorporated to enhance content validity and eliminate
potential ambiguities. Reliability analysis using Cronbach’s alpha coefficients
demonstrated acceptable internal consistency across all constructs, confirming
measurement stability. Furthermore, preliminary data screening procedures were
applied to identify missing values, outliers, and response patterns before proceeding
with advanced statistical analysis.To validate the measurement model, confirmatory
factor analysis (CFA) was performed to assess construct validity, convergent validity,
and discriminant validity of the latent variables. Model fit indices were evaluated to
ensure the adequacy of the measurement structure prior to testing structural
relationships. Subsequently, structural equation modeling (SEM) was employed to
simultaneously examine hypothesized relationships among variables, allowing
estimation of both direct and indirect effects within a single comprehensive
analytical model. SEM provided the capability to assess complex causal pathways
linking brand equity dimensions to consumer behavioral outcomes through
mediating variables such as customer satisfaction and shopping delight. This
analytical strategy enabled deeper examination of psychological and behavioral
mechanisms underlying consumer decision-making processes in sports marketing

environments. Overall, the methodological approach ensured statistical robustness,
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theoretical consistency, and empirical rigor while offering reliable insights into how
emotional and experiential factors transform brand perceptions into sustained

purchasing behavior among sports fans.

Results and Discussion

The empirical findings support the conceptual framework adapted from Carlson et
al. (2019) and confirm the significant influence of brand equity dimensions on fan
behavior within sports consumption environments. The results indicate that brand
equity functions as a multidimensional mechanism shaping both cognitive
evaluations and emotional responses of consumers toward sports brands. Functional
brand value improves perceived product quality, performance reliability, and
usability, which strengthens consumer trust in sports merchandise and reduces
perceived purchasing risk. When customers recognize functional efficiency and
durability in sports products, they are more inclined to develop favorable brand
attitudes and demonstrate consistent purchasing behavior over time.Emotional
brand value emerged as one of the strongest predictors of consumer behavior,
highlighting the central role of affective attachment in sports-related consumption.
Sports fans often form emotional bonds with teams and affiliated brands,
transforming purchasing behavior into a symbolic act reflecting loyalty, identity, and
psychological belonging. Socialization value reinforces collective identity among fans
by facilitating shared experiences and social interaction within fan communities,
emphasizing that sports consumption is not merely individual but socially
constructed. Innovation value contributes to perceptions of brand modernity and
competitiveness, suggesting that innovative product design and marketing
communication enhance brand attractiveness and strengthen long-term consumer
confidence. Relationship-building value further supports sustained engagement by
encouraging continuous interaction between the brand and its consumers, thereby
fostering trust, commitment, and relational loyalty.

Customer satisfaction was identified as an important antecedent of shopping
delight; however, the findings demonstrate that satisfaction alone is insufficient to
ensure continued purchasing behavior. Shopping delight acts as a higher-level
emotional mechanism that converts positive cognitive evaluations into enduring
behavioral commitment. Consumers who experience delight during purchasing or
consumption processes exhibit stronger purchase intention, higher purchasing
continuity, and greater willingness to recommend products to others. The results

also reveal that emotionally delighted customers are more likely to engage in
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feedback behavior, share experiences within social networks, and participate in
influential communication that contributes to electronic word-of-mouth diffusion
among fan communities. These interactions organically expand brand visibility,
strengthen brand credibility, and reduce reliance on costly traditional advertising
strategies.From a managerial perspective, the findings emphasize the necessity of
integrating emotional branding and experiential marketing strategies within sports
organizations. Sports clubs collaborating with domestic sports equipment brands
can effectively transform fan loyalty into sustainable revenue streams through
merchandising partnerships, brand alliances, and enhanced fan engagement
initiatives. Such strategies may support financial independence and reduce
dependence on governmental funding sources. From a theoretical standpoint, this
study contributes to sports marketing literature by highlighting the mediating role of
emotional experience—particularly shopping delight—in linking brand equity to
sustained consumer behavior. The results extend existing brand equity research into
sports fandom environments within developing economies and provide deeper
insight into how emotional engagement strengthens long-term relationships

between sports brands and consumers.

Conclusion
This study provides strong empirical evidence demonstrating that brand equity
dimensions significantly influence both purchase intention and purchase continuity
through the mediating role of shopping delight among sports team fans. The
findings reveal that brand equity functions not only as a cognitive evaluation
mechanism reflecting perceived quality and brand awareness but also as a
multidimensional psychological and emotional construct that shapes consumer
engagement, attachment, and long-term behavioral commitment. Within sports
consumption contexts, where symbolic meaning, identity formation, emotional
affiliation, and fan culture play dominant roles, emotional engagement emerges as
the central mechanism transforming brand perceptions into sustained purchasing
behavior. Sports fans do not merely evaluate products based on functional
performance; instead, they interpret brands as representations of belonging, loyalty,
and personal identity, which strengthens their relational connection with sports
organizations and associated merchandise brands.

The results indicate that customer satisfaction alone is insufficient to guarantee
loyalty or purchasing continuity. Rather, emotionally enriched experiences

characterized by excitement, enjoyment, surprise, and perceived personal
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connection generate shopping delight, which subsequently strengthens purchasing
continuity, advocacy behavior, and long-term brand commitment. Shopping delight
acts as a psychological catalyst that converts positive evaluations into durable
emotional bonds, encouraging consumers to repeatedly engage with the brand and
actively promote it within their social networks. By integrating experiential
marketing theory with sports branding research, the study advances scholarly
understanding of consumer behavior by emphasizing emotional value creation as a
primary driver of sustainable competitive advantage and relationship sustainability
in sports markets. These findings reinforce contemporary marketing perspectives
suggesting that competitive advantage increasingly depends on managing holistic
consumer experiences rather than focusing exclusively on functional product
attributes or price competition.

From a managerial standpoint, the research offers important strategic
implications for Iranian Premier League clubs seeking financial sustainability under
resource constraints. Many domestic sports organizations remain heavily dependent
on governmental or institutional funding and face ongoing challenges in generating
independent revenue streams. The findings demonstrate that investment in brand
development, emotional marketing initiatives, and collaborative merchandising
partnerships with sports equipment manufacturers can effectively transform fan
loyalty into sustainable economic value. Strengthening brand identity through
consistent visual communication, emotional storytelling, and integrated media
advertising can enhance fan engagement and stimulate merchandise consumption.
Moreover, designing experiential consumption environments—such as interactive
fan events, digital engagement platforms, and personalized communication
strategies—can significantly increase consumer participation and reinforce long-
term loyalty.

Emotional branding strategies, including personalized communication,
storytelling-based promotion, immersive brand experiences, and community-
building initiatives, enhance psychological attachment between fans and clubs,
thereby fostering advocacy behavior, positive electronic word-of-mouth
communication, and durable brand relationships. These outcomes highlight the
evolving role of fans not merely as passive consumers but as active co-creators of
brand value within contemporary sports ecosystems. Fans contribute to brand
diffusion, reputation building, and community expansion through social interaction
and digital participation, ultimately amplifying brand influence beyond traditional
marketing channels.
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Theoretical implications extend beyond the immediate research context by
reinforcing the mediating importance of emotional experience in converting brand
equity into enduring behavioral outcomes. The study contributes to marketing
literature by demonstrating that experiential and emotional dimensions function as
essential mechanisms linking brand perception to sustained consumption
continuity, particularly within sports fandom environments in developing
economies. Furthermore, the research provides a conceptual bridge between brand
equity theory, experiential marketing perspectives, and sports consumer behavior
frameworks, offering a comprehensive understanding of how emotional engagement
drives loyalty formation and long-term consumer relationships. Future research may
expand upon these findings by examining cross-cultural differences, digital fan
engagement dynamics, and emerging technologies that further reshape emotional

interaction between sports brands and consumers.
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