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1 Immediacy 
2 Ubiquity 
3 Availability 
4 Prosumer: Producer+ consumer 
5 Produser: Producer +user 
6 social networking 



  
 

 

 
1  ITU 





   
 

 



   
 

 



   
 

 



   
 

 



   
 

 



   
 

 



   
 

 



   
 

 









   
 

 



   
 

 










